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Gender Representation
Gender representation has become a sensitive issue in the 21st century. Despite the emergence of gender equality movements like the Feminists in the early 19th century, gender stereotype has persisted even in the 21st century. For this assignment, I selected a baby formula commercial; Baby milk advert shows girls becoming ballerinas and boys scientists, available on YouTube. Here is my reflection on this advertisement on gender representation. 
What makes the media representation meaningful to you? 
This media representation is meaningful to me because it depicts what we interact with every day. Baby formulas are available in the market and I have used some brands. As such, it is an essential part of a mixed diet for children below six months. 
How has the representation influenced you or reinforced your values, beliefs, or behavior? 
The representation of gender in this commercial advertisement has reinforced my beliefs on gender stereotype and the gap that still exist in achieving gender equality. Despite attempts to ban some of these commercials with gender stereotype contents like this, another one will probably emerge. Furthermore, after seeing this commercial advertisement, it provided me with an in-depth understanding of gender representation. I now understand how masculine images depicted in the commercial convey such power, strength, and competitiveness in some cultures while feminine-associated images like the beauty of becoming a ballerina further show gender disparity in the current society. 
How is gender associated with the representation? 
In this commercial, gender has been associated with the representation as the advert shows female children growing into ballerinas while boys growing into scientists. The Aptamil Pro baby formula is portrayed as the best baby milk formula that can help children grow into their respective dreams. The gender representation in the commercial is the disparity between boys and girls. 
In what ways do you think this representation challenges or reinforces gender expectations? 
This commercial’s gender representation reinforces some of the stereotypical gender expectations that a boy can grow to become a scientist while a girl can only use her beauty to become a ballerina. Even though there are children who opt to become ballerinas but that is when they choose it. The commercial reinforces the limitation of the female gender depicting their inabilities to compete with their boys in sciences to become scientists just like the boys. Further, the commercial reinforces stereotypes because there are female scientists. As such, connecting the physical or biological features with the achievements and career tasks is stereotypical and only enhances that perception. A child who sees this video will probably grow up knowing that boys are expected to become scientists while girls are only inclined to use their physical features like their body and agility to become ballerinas or entertainers. 
What did you learn about yourself as you worked on this assignment?
As I worked on this assignment, I learned many things about myself including the fact that I had a good background and understanding of gender representation. I did not face any difficulty locating the commercial or selecting the material which was appropriate for my assignment. I also learned that gender stereotype is persistent due to persistent beliefs and cultural values on gender expectations. Cultures that still believe that women should be submissive continue with the practices that undermine gender equality because it is considered part of the culture. I also realized that gender disparity and stereotype gender representation is still a problem even in democratic nations because most of the commercials or media representations depicting gender stereotypes are made in these countries. For instance, the baby formula commercial that I used in this assignment was made in the U.K. and despite that, it was banned, some other similar commercials have emerged. 
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